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Persuasive Writing and Boosterism 

Lesson Overview: 

Students will use local primary sources to examine persuasive writing style.  Students will learn about 

persuasive booster literature popular in the 1920s and practice their persuasive writing skills.  This 

lesson is part of Chandler Museum’s Use Local, Teach National Lesson Plan Series. 

 

Resources: 

All resources available on “Persuasive Writing” page in the “Lesson Plans” section of “For Teachers” on 

ChandlerpediA, (http://chandlerpedia.org/For_Teachers/Lesson_Plans/Persuasive_Writing) 

• Brochure Template 

• San Marcos on the Desert Brochure 

• The San Marcos with Bungalows Brochure 

• Business Opportunities in Chandler Advertisement 

 

Essential Questions: 

• How can the use of language/writing styles affect readers? 

• How did brochures convince people to visit Chandler and the San Marcos Hotel? 

• How was Chandler involved in the era of boosterism? 

• Why was boosterism important in the American West? 

 

Background Information: 

The San Marcos Hotel: Opened in November 1913, the San Marcos Hotel was a premier resort style 

hotel in the Phoenix valley.  Fulfilling the vision of Dr. A.J. Chandler, the San Marcos was a place where 

people from the east could stay for the winter, enjoying the climate and activities the area offered.  The 

brochures and advertisements included in this lesson were produced by the hotel and town and 

distributed throughout the nation to attract visitors.  The town of Chandler grew around the San Marcos 

and the hotel is still central to downtown today.   

Boosterism: A method of promoting a town or place to the general public.  Booster literature was 

popular in the American and Canadian West as part of western expansion.  Town boosting began in the 

late 1800s and was very popular in the 1920s.  Many towns throughout the West made extravagant 

claims about the products, jobs, and land they had to offer, trying to lure people to come from the 

eastern United States and visit or settle in those towns.  In many ways, the advertisements from various 

towns were very similar.  They were all making similar claims yet attempted to stand out from the rest.  

Chandler and the San Marcos Hotel participated in boosterism through the advertisements, 

announcements, and brochures that circulated throughout the nation.  These documents convinced 

people to winter in Chandler, buy land in Chandler, and/or invest in Chandler.  

 

Connection to Standards  

• Common Core: W.7.1a-e, W.7.4, W.7.5, RI.7.6, RI.7.8 

• Arizona State Social Studies: Grade 7, Strand 1, Concept 1, PO 6 
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Activity: 

1. Explain boosterism.  Distribute primary source examples of persuasive writing.  Observe 

primary sources using the following questions: 

a. How does the primary source use language to persuade readers?  

b. Is the primary source credible and trustworthy? 

c. What can we learn about the time period from the primary sources? What can we 

learn about the San Marcos? About Chandler?  

2. Choose a location to feature in a brochure or advertisement (a local place, somewhere you 

are currently studying in another lesson).  Convince viewers to go to that place.  Highlight 

the best aspects about the location.  Pay close attention to the language and words you 

choose.  For example, notice the difference between, “the scenery is nice” and “the scenery 

is jaw dropping” or “the scenery is the prettier than a fresh bouquet of flowers.”  Use the 

persuasive writing primary source examples as a guide to using language to prove your 

point.   

3. After creating brochure, trade with a partner and provide feedback. 

a. Does the brochure feature details about the location that will help visitors know 

what to expect when they arrive? 

b. Is the language persuasive? Provide suggestions for places where the language 

could be more persuasive. 

 

Lesson extensions: 

Social Studies extensions: 

1. Think about the San Marcos today.  What might an advertisement look like for today’s 

visitors? How has the hotel changed over the years?  How has advertising changed over the 

years?  Visit the hotel and the hotel’s website.  Then, create a brochure (or other format) to 

convince today’s visitors to stay at the hotel.   

2. Compare the brochures and advertisements for the San Marcos and Chandler to similar 

documents from other towns in the West.  How are the documents similar? How are they 

different?  

 

Language Arts extensions: 

1. Have students complete other persuasive writing exercises using the following (or other) 

persuasive writing topics.  Use the Persuasion Map interactive tool via Read, Think, Write.  

• Convince a sibling to do your chores.  

• What is your favorite dessert? Convince readers it is the best. 

• Should students wear uniforms to school? Convince readers to agree with your views.  

• How much money should kids get for allowance?  What should they do to earn that 

allowance? Convince readers of your opinion.  

• What is your favorite thing to do on the weekends? Convince your friends to do that 

activity. 


